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Coronavirus Emergency Special Enrollment 
“Though the federal marketplace is not offering this kind of enrollment, we wanted 
to do so to provide peace of mind for Maryland residents.”      

-- Gov. Larry Hogan, March 11 

“We applaud Governor Larry Hogan and the Maryland Health Benefit Exchange 
for creating a Special Enrollment Period for uninsured Marylanders to enroll in 
quality, affordable health coverage.”

                                       -- Maryland Citizens’ Health Initiative

“For those who don’t have insurance, the potential cost is enough to send many 
families into bankruptcy. The risks are too high for people to try to ride out the 
pandemic with no coverage and wishful thinking.”

-- Baltimore Sun editorial, March 25
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https://www.baltimoresun.com/opinion/editorial/bs-ed-0326-coronavirus-health-insurance-enrollment-20200325-uzsh62zgunhfji2vtuhkgdi5ea-story.html


Coronavirus Emergency Special Enrollment
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Launched March 16. Extension announced April 1. Concludes June 15

TOTAL
(AS OF 4/19/20)

PRIVATE PLANS W/ 
FINANCIAL HELP

PRIVATE PLANS W/O 
FINANCIAL HELP MEDICAID

20,763 5,400 2,446 12,917

CONSUMER QUERIES THAT REFERENCED “COVID” OR “CORONAVIRUS”
CALL CENTER CHATBOT

FEB 7 0
MARCH 415 494



Coronavirus enrollments by age 
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Young adult enrollments: 36% 

AGE <18 18 - 25 26 - 34 35 - 44 45 - 54 55 - 64 65+
WITH APTC 117 630 1,258 1,018 1,021 1,160 196

UNASSISTED 325 247 774 474 346 261 19
MEDICAID 3,545 1,836 2,794 1,947 1,573 1,215 7



Special Enrollment Types: March 2019 vs. March 2020

5

TYPES 2019 2020 TYPES 2019 2020

1. LOST / LOSING COVERAGE 
IN LAST / NEXT 60 DAYS 3,157 3,711 6. MARRIED IN PAST 60 DAYS 29 19

2. CHANGE IN INCOME 1,084 1,245 7. OTHER SEPS, AMERICAN 
INDIAN / ALASKAN NATIVE 1,982 1,222

3. MOVED IN PAST 60 DAYS 320 349 8. TAX TIME EASY ENROLL --- 377

4. GAINED ELIG. IMMIGRATION 
STATUS PAST 60 DAYS 240 197 9. CORONAVIRUS 

EMERGENCY --- 4,445

5. BIRTH OR ADOPTION 125 146 TOTAL 6,937 11,711

CHANGE MARCH 2019 VS. MARCH 2020

WITHOUT NEW SEPs -0.7%

WITH NEW SEPs +68.9%



Medicaid enrollments at highest level
since crossover onto HBX 7 years ago

MAGI (Modified 
Adjusted Growth 
Income) MA was 
1,105,114 in 
March 2020 -- 
4% more than 
1,062,551 in 
March 2019
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Medicaid: March 2019

Most counties 
had double- 
digit annual 
% declines in 
Medicaid.

0 counties 
had annual 
Medicaid 
growth.

7



Medicaid: March 2020 9 counties 
had year 
over year 
Medicaid 
growth of 
2%-6%.

Remainder 
had much 
smaller 
declines 
than one 
year earlier.
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UNEMPLOYMENT CLAIMS BY 
WEEK ENDING:

-- MD. DEPT. OF LABOR

MARCH 14 3,852

MARCH 21 42,334

MARCH 28 84,230

LEADING EDGE OF IMPACT



QHP retention in March 2nd highest in 7 years of HBX

Qualified 
Health 
Plans in 
March 
(148,357) 
were 5,096 
higher than 
March ‘19 
(143,261)

9

Yellow was 2016, before premiums 
spiked. Lime green is 2020.



Looking ahead: One model 
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10% UNEMPLOYMENT 
SCENARIO

17.5% UNEMPLOYMENT 
SCENARIO

25% UNEMPLOYMENT 
SCENARIO

 MEDICAID +197  MEDICAID +312 MEDICAID +438

EMPLOYER- 
SPONSORED

-215 EMPLOYER- 
SPONSORED

-421 EMPLOYER- 
SPONSORED

-636

MARKETPLACE 
COVERAGE

+18 MARKETPLACE +48 MARKETPLACE +70

CHANGE IN 
UNINSURED %

0% UNINSURED +1% UNINSURED +2%

-- Model published by Health Management Associates, Lansing, MI, 4/3/2020

Numbers in Thousands (000s) in Maryland

https://www.healthmanagement.com/wp-content/uploads/HMA-Estimates-of-COVID-Impact-on-Coverage-public-version-for-April-3-830-CT.pdf


Another model: Based on UI claims 3/31 - 4/11/20

Source: Economic Policy Institute. Based on analysis of state-level UI claims, U.S. Department of Labor 
UI Claims, Quarterly Census of Employment and Wages data, and the 2018 Annual Social and 

Economic Supplement to the Current Population Survey.
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Maryland job losses (Unemployment Ins. claims) 298,610

Est. Employer-Provided Health Insurance losses 132,708

https://www.epi.org/blog/9-2-million-workers-likely-lost-their-employer-provided-health-insurance-in-the-past-four-weeks/


CORONAVIRUS SPECIAL 
ENROLLMENT MARKETING
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Changes to outreach during coronavirus
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● Coordinated with various agencies and organizations to share enrollment 
outreach materials, including Mayor’s Office of Immigrant Affairs, Latino 
Providers Network, Maryland Health Underwriters, faith institutions.

● Participated in webinars for Maryland Chamber and Hispanic Chamber to 
provide health coverage information.

● Messaging for consumer assisters: social media press kits; talking points in 
English, Spanish; blog posts; banner ads.

● Worked with Department of Labor to include enrollment information in its 
emails to employers and in its WARN / Rapid Response program.



Changes to media plan during coronavirus
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● Digital advertising campaign March 
30-June 15. Includes display 
advertisements on social media and 
in search in English and Spanish. 
Shifted most of remaining FY20 
marketing budget from event 
planning, SHOP to virus response.

● Earned media outreach secured 
100+ articles, with significant 
coverage including Baltimore Sun, 
WBAL-TV, El Poder Ser Mujer. 400K 
impressions valued at $65,000



Blanket of state and national media coverage
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Social media engagement at / above open enrollment levels



QUESTIONS?
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